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Part I: Basic Information
Title of your book:

Series (if applicable):

IEEE Society Sponsorship (if applicable):

Your full name and contact information (address, telephone number, e-mail address, personal website URL):
Your co-author’s full name and contact information (address, telephone number, e-mail address, personal website URL):
Part II: About your Book
In layman’s terms, what is your book about?
Part III: Selling Points
What are the markets for your book?  

Primary market:

Secondary markets:
What about the organization, approach, format, or style are particularly useful for the primary audience?  Please be specific.
What novel information is presented (i.e. research area, discoveries, technology, approach)?
What features are of special value (figures, resource listings, learning aides, etc.)?
If this is a new edition:
What’s new about the new edition?
What material have you deleted and why?
What is the approximate percentage of expansion or shortening?
Part IV: Competition
What books or online resources have similar coverage?
How is your book different and/or better from each of the resources listed above?  Please be specific.
Part V: Textbook Adoption- (if applicable)
At what level would your book be adopted?
What specific course or courses would use this book?  Please list multiple courses if applicable.

Do you have additional materials or resource available for instructors or students? (website, solutions manual, syllabus, Powerpoint slides, etc)

Please list specific institutions that we should target for course adoption of this book.
Part VI: Promotions
List key related professional societies and organizations:
List key related conferences, meetings, symposia, and workshops:
Top professional journals for this audience:
Key publications that have media / book reviews (newsletters, Web sites, journals, etc.):
Web sites frequented by the target audience:
At least 5 key words or phrases for Internet searches and online promotions:

1.


2.


3.


4.


5.

Part VII: Special Sales
Are there people in your company or organization with whom you have contacts who might be interested in purchasing your book in bulk?  (Customized versions are available for orders of 1,000 copies or more).  If yes, please list names, titles, addresses, and telephone numbers:
Are there mail order catalogs that might be appropriate for selling your book? Please list names ,titles, addresses, and telephone numbers:
Are there professional societies or associations that might offer your book to their members or be wiling to promote your book to their members?  Please list names, titles, addresses, and telephone numbers:
Do you speak before special groups or know of corporate seminars or other training groups where your book might be used as a text or a give-away?  Please list names, addresses, and telephone numbers:
Do you write articles for publications that might sell your book to their readers?  Please list names, addresses and telephone numbers:
Do you have any additional ideas / contacts for bulk / training / co-op sales of your book?
Can you use fliers to sell your books at speaking engagements?
Part VIII: Endorsements
List no more than 10 distinguished, authoritative individuals from whom we can also solicit an endorsement.  Please include full addresses (and telephone numbers if outside the U.S.) for sending a gratis copy of the book.
Part IX: Author Biography
Please attach your C.V. and any other pertinent biographical information here.  Be sure to include your co-author’s C.V. and / or biography as well.
Author’s Questionnaire





Instructions: This Author’s Questionnaire will help Wiley promote your book.  Please fill it out completely and return it to Jeanne Audino (j.audino@ieee.org).
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